


of trees and tree pans that have at least
one natural edge that has not been cut or
milled.

"Many of my wood pieces come from
reclaimed trees or those trees destined for
the landfill. I also use recycled steel and
glass legs whenever possible," said
Alexander.

Alexander's mantra is "One source ­
through our hands to your space," mean­
ing that, as much as possible, all of the
product and processes needed to provide
his furniture come from a single source
and are handcrafted with individual con­
sumers intended as the end users.

To create unique textures, Alexander
sometimes leaves trees in a decaying state
for a few seasons to encourage natural
processes such as worm tracks and spalt­
ing. Spalting is a popular new look that is
achieved when weathering releases sugars
from the wood and decay occurs along
the veins of release.

Alexander also adds a signature phrase
to his pieces, giving each one its own
identity and character. A few of the
phrases include: "Dream right where you
live," to identify a spalted maple table
with a red oak anchor and glass leg;
"Balanced Whorled Happiness," a lectern
of rock elm, recycled red oak and spalted
maple and walnut; and "Bridge Over
Troubled Waters" for a bench created
from American black walnut.

Vora thinks Alexander's work is very
leading edge. "I saw organic furniture at
the New York architectural show and it
cost $10,000 to $15,000 for a table. I
haven't seen that type of furniture any­
where else, not even much in Chicago."

CLEAN COMFORT, WARM COLOR
Ginny Jensen, an Interior Designer at

Woodworks Furniture, said people now
want a more relaxed and comfortable
home. "Lifestyles have become more
casual," she explained. "People want

comfortable furniture so friends just want
to come in and sit down.

"We've been selling a lot of sofas with
a chaise coming out, and more large
ottomans instead of coffee tables. You can .
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put your feet up on it, or if you want to
use it as a table, you can put a large tray
on top." Comfortable, however, does not
translate into overstuffed luxury. "People
want more clean lines now."

Jensen said the colors she's seeing
evoke comfort now too. "A lot of browns,
anywhere from cool browns with shades
of greens and blues or warm browns with
golds and red. A lot of cinnamons."

While she's seeing wallpaper make a
comeback in the industry journals and
magazines, she's not sure it will actually
catch on. ''I'm even seeing flocked wall­
paper with a soft velvet texture that really
takes you back to the 1960s. But I'm still
hearing about more people taking it
down than putting it up."

MIXING STYLES
Jacob Harlow, general manager at

Century House on University Avenue,
said the biggest trend he's seeing in home
furnishing is the recognition that it's okay
to mix and match.

"Purchasing the suite as a whole is not

nearly as common now. People are
becoming more interested in design, and
it's freed them up. The education of the

average person who isn't a designer has
been significant in the last several years
with the increase in design magazines and
niche television programs.

"People are more willing to experi­
ment. The person who used to stick with
traditional style is now willing to add
modern pieces into their Victorian
homes."

Vara is also seeing the trend toward
blending styles, and has always been a
personal fan of the notion. She grew up
with an Indian father and a French­
Canadian mother "who were never afraid
of color" and attended Prairie School in
Racine which was designed by Frank
Lloyd Wright. "Clean lines and rich tex­
tures were prevalent in my life growing
up. It all pieced together into a visual aes­
thetic. I have an African mask in my
house, next to a chocolate brown leather
sofa which is next to a steel-legged table."

Harlow added, "In general our lives
are a mix of everything, the old and the
new. We're all living with things we
inherited and bought along the way.
There are great ways to combine all those
elements, and people are recognizing that
more and more." •
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